ASLAN SUSTAINABILITY REPORT 2022

2022 was a year of growth as a result of major disruptions in the tourism
industry. This was primarily due to the COVID-19 pandemic and the
general elections in Kenya. Easing of restrictions gave an uninterrupted
first 6 months of the year. The elections may have slowed down
willingness to travel but overall there was a major sense of optimism in
2022.

As a company operating in the tourism industry, that is a major influence
in greenhouse emissions and society, we are making major strides to
negate our impact. We also acknowledge the opportunity for tourism
and travel to be a platform for social justice in a broken world.

In 2022, we were able to proudly report that our actions are starting to
achieve positive results across the board. See the snapshot of our success
in 2022:
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